FILM240X: Media and Pop Culture * Queen’s University  Fall 2011 « subject to revision

Detailed Reading List

From Media and Culture by Campbell 8th edition

Lesson 1: Chapter 1 Introduction

Media Convergence in the Digital Era 9-11
Evolution of a New Mass Medium 11-12
Linear Model 12

Cultural Model 12; Stories 13

Power of Media in Everyday Life 14-15
(omit case study on page 16-17)
Surveying Cultural Landscape 18

Skyscraper 18-21

Culture as Map 21-23

Case Study: Sleeper Curve 24-25
Critiquing Media and Culture 29-8
Media Literacy & Critical Process 28-33
(omit case study on page 32-33)
Benefits of a Critical Perspective 33

Lesson 2 Chapter 14 Media Effects and
Cultural Approaches to Research

Public Opinion 454-455

Social Psychology 455-456

Marketing Research 456-458

(skip case study on page 457)

Research on Media Effects 458

Early Theories 458-460

Conducting Media Effects Research 460-463

Contemporary Media Effects Theories 463-466
Evaluating Research on Media Effects 466
Cultural Approaches 466-467

Early Developments Cultural Studies 467
Cultural Studies 467-470

(skip case study on page 469)

Cultural Studies Theory 470-471

Evaluating Cultural Studies Research 471-472

Lesson 3 Chapter 10 Advertising

Introduction 321

Early Developments 322

The First Agencies 323; Ads in 1800s 323-325
Promoting Social Change, Values 326-327
Shape of Advertising Today 327

Influence of Visual Design 327

Types of Advertising Agencies 328-329
Structure of Ad Agencies 330-334

VALS chart 331

Trends in Internet Adverts 334-336

Persuasive Techniques 336

Conventional Persuasive Strategies 337-338
Association Principle 338-340

Case Study: Stereotyping 339

Advertising as Myth 340

Product Placement 341

Brand Integration 342

Commercial Speech 343

Critical Issues: Children, Schools 344-345

Lecture 4 Chapter 11 Public Relations

Introduction 357-359

Early Developments in PR 360

P.T. Barnum & Buffalo Bill 360-362
Big Business & Press Agents 362

Birth of Modern PR 362-365

Practice of Public Relations 365
Approaches to Organized PR 366-367
Performing PR 367-375

Case Study: Video News Releases 370

Case Study: What Does it Mean to be Green? 374
PR Adapts to the Internet 375-376

PR During a Crisis 376-377

Tensions between PR and the Press 378
Elements of Professional Friction 378-380
Shaping the Image of PR 380
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Lecture 5 Chapter 8 Magazines

Introduction 255-257

Development Modern US Magazines 261-262
Social Reform and the Muckrakers 262-263
Rise of General-Interest Magazines 263-267
Case Study: Photojournalism 264-265

Fall of General-Interest Magazines 267-270
Convergence 270-271

Domination of Specialization 271-273

Case Study: Touch Magazines 272

Men’s & Women’s Magazines 273

Sports, Entertainment, Leisure 273-275
Magazines for the Ages 275; Elite 275-276
Minority 276-278; Supermarket Tabloid 278
Organization and Economics 278
Departments and Duties 279-281

Major Magazine Chains 281-282

Lecture 6 Chapter 9 Books

Introduction 287-290

Birth of Publishing in the US 293-294
Formation of the Publishing Houses 294
Types of Books 295-302

Case Study: Comic Books 298-299
Trends and Issues in Publishing 327
Influences of TV and Film 302-303
Audio books 303; Convergence 303-304
Preserving & Digitizing 304-306

Case Study: Socializing Reading 305
Organization/Ownership of Book Industry 307
Ownership Patterns 308-32

Structure of Book Publishing 309-310

Selling Books: Stores, Clubs, Mail Order 310-313
Alternative Voices 313; Books and the Future of
Democracy 314-315

Lesson 7 Chapter 5 Television

Controlling Content 149-151

Cable Threatens Broadcasting 153

Cable Services 153-155 (skip case study on 154)
TV Entertainment 156-160; Reality TV 162-164
Technology and Third Screens 169

Home Video 169-171; Convergence 171

Case Study: Online Streaming 170
Fourth Screen 172;

Economics & Ownership 172
Production 172-174;

Distribution 174-175

Syndication 175-176;

Measuring Viewing 176-178

Lesson 8 Chapter 3 Popular Music

Development of Sound Recording 73

From Cylinders to Disks 74-76

From Phonographs to CDs 76-77
Convergence 77-80

Case study: Downloading 79

Rocky Relationship, Records & Radio 80-81
Rise of Pop 81-82; Rock and Roll 82-83
Rock Muddies the Waters 83-86

Battles in Rock and Roll 86-88

British Invasion 88-90; Motor City 90-91

Folk and Psychedelic Rock 91-92

Punk, Grunge, Alternative 92-93; Hip-hop 93-95
Reemergence of Pop 95

Business of Sound Recording 95

Music Labels Influence the Industry 95-96
Making, Selling, Profiting from Music 96-101
(omit case study on page 100)

Alternative Voices (Indie & Internet) 101-102
Democracy 103

Lesson 9 Chapter 6 Movies

Rise of Hollywood Studio System 192
Production 193; Distribution 193-194
Exhibition 194-195

Development of Hollywood Style 197-199
(skip case study on 200)

Documentary Tradition 202

(skip case study on 203)

Paramount Decision 206

Moving to the Suburbs 207

Television Changes Hollywood 207-208
Hollywood Adapts 208

Economics of the Movie Business 209
Production, Distribution, Exhibition 209-212
Major Studio Players 212-213

Convergence 213-214

Alternative Voices 214-215

Democracy 215
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Lesson 10 Chapter 2 Digital Media

Birth of Internet 40-41

Net Widens 42; Web 1.0 43

Commercial Structure of Web 43-45

Web 2.0 45

Instant Messaging, Blogs, Wikis, Social Media
Sites 46-48

Media Convergence 48-50

Web 3.0 50; Next Era 50 (skip case study on 51)

Gaming 52-56

Dividing up the Web 56-59

Advertising 58-60

Security, Appropriateness, Access 60-65
(skip case study on 62)

Alternative Voices 65-66

Internet and Democracy 66-67

Lesson 11 Chapters 7 News + 13 Journalism

Ch 7: Partisan Press 222-224

Penny Press 224-225

Yellow Journalism 225-227

Competing Models Print Journalism 257
Objectivity 228-229

Interpretive Journalism 230-231
Literary Journalism 231-232
Contemporary Journalism 232-233
Business and Ownership 234
Consensus vs. Conflict 234-235
Readership Declines 243-244

Going Local 244-245; Convergence 245-247
(skip case study on 246) Blogs 247-248
New Models 248-248

Alternative Voices 249-250

Ch 13:

What is News? 419

News Values 421-423

Balancing Story Conflict 434

Adversaries 434

Differences between Print and TV News 435-437
Convergence 438

Visual Language 438-439

Fake News 443-444
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